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Abstract:

This research aims to determine the effect of entrepreneurship education, family environment, and self-concept on
interest in entrepreneurship through entrepreneurial institutions. This research uses quantitative with an explanatory
or causal approach. The research population included students at the University of Brawijaya in Indonesia, and the
sample was taken by a random sampling technique. The existing data were then analyzed using WarpPLS 6.0. This
research shows that entrepreneurship education, family environment, and self-concept affect entrepreneurial
intuition. Furthermore, entrepreneurship education and the family environment affect the interest in
entrepreneurship. However, self-concept has insignificant results toward interest in entrepreneurship. The novelty of
this research can be seen from the research focus on the study of entrepreneurship education, work environment,
and self-concept, which is explained in detail through entrepreneurial intuition. Besides, the object under study is
students engaged in entrepreneurship with different characteristics from general entrepreneurs.
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1. Introduction

Along with the increase in Indonesia’s population,
which now reaches more than 230 million people, the
necessity of food, housing, employment, and education
must also be fulfilled. It is undeniable that Indonesia is
currently facing the problem of restricted job
opportunities for university graduates (Mukti, 2019).
The International Labor Organization (ILO) report
noted that the number of open unemployment in
Indonesia in 2009 amounted to 9.6 million people
(7.6%) and 10% of which were undergraduates. The
Central Statistics Agency of Indonesia supports the ILO
statement, which shows that some of the unemployed in
Indonesia are those with diploma or academy education
and undergraduates.

The educated unemployment rate with bachelor
status continues to increase if universities (institutions
that yield undergraduates) cannot train their students
and alumni to create jobs. Besides, with the low
motivation of the younger generation in
entrepreneurship, it becomes a special concern for
government, education, industry, and society (Falck et
al., 2012, as cited in Li & Wu, 2019). Many university
graduates are not yet capable in terms of
entrepreneurship. Simultaneously, a country must have
entrepreneurs as much as 5% of the total population
who can become the nation’s competitive advantage to
progress ideally (Fellnhofer, 2017, as cited in Li & Wu,
2019).

Entrepreneurship is one of the main aspects of
economic  development in a country, as
entrepreneurship can maintain economic stability by
generating jobs and increasing people’s income through
business activities. Law Number 20 of 2008 concerning
MSMEs regulates the empowerment of MSMEs
through a conducive business climate and business
development. Business climate development is
implemented by stipulating various regulations and
policies in various aspects of economic lives. Thus,
Micro, Small, and Medium Enterprises obtain the
broadest possible certainty, opportunity, protection, and
business support. Business development is carried out
through mentoring facilities and strengthening
assistance to grow and improve capabilities and
competitiveness. Indirectly, Law Number 20 of 2008
also concerns entrepreneurship in Indonesia.

A particular country can be considered a developed
country when it has at least 2% of its population’s
entrepreneurs.  Nevertheless, the percentage of
entrepreneurship in Indonesia is still far below 2% of
the total population (Puspayoga, 2015). In this regard,
Indonesia is also far behind other countries in Asia,
such as Malaysia (5%), Thailand (3%), Singapore
(7.2%), and China (10%), while the average European

country already has a ratio above 4% for the total
entrepreneurs (Puspayoga, 2015).

One of the causes of the low interest of society in
entrepreneurship is the educational system, in which
entrepreneurship education is given only at the
university level, while primary to secondary education,
which ranges from 10-12 years, does not provide
entrepreneurship material (Chou et al., 2010, as cited in
Arniati, 2017). Higher education as an institution that
becomes one of the community roles can encourage an
entrepreneurial culture. University institutions are also
expected to be able to create reliable entrepreneurs,
encouraging society’s intentions, especially their
students becoming entrepreneurs (Donnellon et al.,
2014, as cited in Li & Wu, 2019). The basic function of
entrepreneurship education is to create new jobs
sourced from graduates who create jobs (BarNir et al.,
2011, as cited in Li & Wu, 2019).

A similar thing also happens at Universitas
Brawijaya, Indonesia. Several pre-college graduates
chose to become employees rather than entrepreneurs.
44.29% of graduates work in private companies, and
34.57% work in government agencies (including state-
owned enterprises). Then, as many as 4.29% of
graduates chose to work in the education sector, 4%
chose self-employment in their own company, 2%
chose NGOs, 0.86 percent did not choose not to work,
and the rest did not answer. The data obtained by
UPKK B are not a number of all generations, but only
one batch, alumni of Universitas Brawijaya in 2012
(Radar Malang, 2017).

The family environment influencing a person to
become an entrepreneur can be perceived from their
parents’ work. Parents’ work is often perceived to
influence parents who work alone and have their
businesses, so their children tend to become
entrepreneurs. The role of parents as a transfer of
knowledge to their children and the existence of role
models in the immediate family is a determinant in the
choice of future professional careers of young adults.
This transfer of knowledge and experience can occur
with exposure, in which self-employed parents act as
role models for their children, and even parents can
provide financial or social capital for early capital
(Mungai & Velamuri, 2011).

Another internal factor that can influence someone
in entrepreneurship preference is entrepreneurial
intuition. The intuition is defined as the ability to
understand something without going through rational
and intellectual reasoning. Meanwhile, according to
Nasution (2010, as cited in Arif et al., 2020), intuition is
finding problem-solving hypotheses without going
through analytical steps. Someone who has
entrepreneurial intuition can implement business well
because they can take the appropriate business steps.
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The concept of entrepreneurship development in
higher education is one of the studies centers that act as
a forum for implementing Tridarma of Higher
Education for the academic community with
entrepreneurship  knowledge. Various alternative
activities can be implemented. Thus, universities have
become centers of study and development of
entrepreneurship that are independent, innovative,
professional, and able to provide solutions to local
community problems and global developments. These
efforts are expected to create formidable human
resources to create job opportunities for university
graduates and coach and mentor community economic
business activities.

Based on the research of Hadi et al. (2015, as cited
in Raza et al., 2021), the results of the study show that
the quality of high school students, especially those
who do not continue their studies, is questioned and, in
the end, is looked down on by society and affects
equality in employment opportunities. The Potential
and Entrepreneurship Program (PEP) application
consists of several levels: planning, organization,
implementation, and evaluation.

The family environment has a high effect on
encouraging  students to be interested in
entrepreneurship. Self-concept makes people easily and
quickly recognize the environment and see business
opportunities better. Motivation is the driving force for
individuals to work hard to generate enthusiasm to
become entrepreneurs. Risk can be a strategic
contributing factor that can analyze an entrepreneur’s
progress. Another factor in increasing entrepreneurial
intention is education (Nakayama, 2016).

Supported by the research of Indarti (2004, as cited
in Wiyono & Wu, 2022), the result of the study showed
that all variables together can only explain 23.6% of the
total variance. Furthermore, demographic variables
(age, gender, education, and work experience) do not
significantly ~ affect  entrepreneurial  intentions.
Generally, the study found that the entrepreneurial
intention of Indonesian students was not too high (mean
= 4.46 out of 7; and standard deviation = 1.39). This
can be interpreted that Indonesian students slightly
prefer being entrepreneurs to working in companies.

Supported by the research results of Maresch et al.
(2016), the research showed that modified
entrepreneurship education to suit specific target groups
can address subjective norm problems separately for
business and science and engineering students. The
main results show that entrepreneurship education is
generally effective for business and science and
engineering students. However, the entrepreneurial
interest of science and engineering students was
negatively affected by subjective norms, whereas the
effect was unclear among the sample of business
students. The researchers suggest that future research is
needed on effective didactic approaches for science and
engineering students in entrepreneurship education.

Supported by the results of Wiani et al. (2018), the
research results show that this study’s family

environment  significantly  influences  vocational
students’ entrepreneurial interest in Subang Regency
with a score of 0.000-0.043. This study has high
reliability, with a score of 0.703. According to the
results of the research of Li and Wu (2019),

entrepreneurial education positively affects
entrepreneurial self-efficacy and individual
entrepreneurial interests. Teamwork significantly

moderated the relationship between entrepreneurial
education and entrepreneurial self-efficacy and the
relationship between entrepreneurial education and
entrepreneurial desire. In particular, when students
perceive high levels of teamwork, they are more likely
to strengthen the effect of entrepreneurship education
on entrepreneurial self-efficacy and spirit (Arni et al.,
2022; Abderrahim et al., 2022).

Supported by the result of the research by Linan
(2004, as cited in Li & Wu, 2019), this study shows that
cultural or social aspects do not influence the cognitive
process from perception to intention. At best, the
relative importance of each antecedent in the intention
configuration may differ. National distinctiveness
manifests in how people perceive reality and turn it into
perceptions of entrepreneurship. Similarly, social norms
will be the first step in the mental process, acting as the
first filter against external stimuli and influencing
perceptions of self-interest and self-efficacy.

Supported by research conducted by Mahendra et al.
(2017), the result of the study showed that
entrepreneurial intentions among students are not
directly influenced by entrepreneurship education. It
was found that the contribution of entrepreneurship
education increased students’ motivation and
entrepreneurial attitude. Both motivation and attitude
act as mediating variables between entrepreneurship
education and entrepreneurial intention. The higher the
motivation and attitude influenced by entrepreneurship
education, the higher the intention to build new
businesses among the students in this study. According
to Sandi and Nurhayati (2020), the result of the study
showed that entrepreneurship education does not
significantly affect students’ entrepreneurial interest,
the family environment does not significantly affect
students’ entrepreneurial interest, and self-efficacy has
a positive and significant effect on students’ interest in
entrepreneurship.

Supported by the research by Wang et al. (2017), the
result of the study showed that perceived parental
entrepreneurial rewards are positively related to
entrepreneurial intentions, and this relationship was
partially mediated by entrepreneurial self-efficacy.
Furthermore, the family business involvement
attenuates the positive impact of parental-perceived
entrepreneurial gifts on entrepreneurial intentions, but
reinforces the impact of entrepreneurial self-efficacy.
According to Dogan (2015), the study’s result shows a
significant positive correlation between the success rate
of students in entrepreneurship classes and their
entrepreneurial intentions. Besides, it was found that
students with self-employed fathers had higher
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entrepreneurial intentions than those without fathers.

Supported by research from Peterman and Kennedy
(2003, as cited in Ratten & Jones, 2021), the study’s
results show that respondents’ exposure and
interpretation of their entrepreneurial experience
stimulated the desire to start their own business but did
not affect their perceived feasibility. This may be
because their previous experience did not offer hands-
on learning or experience in a supportive environment
and thus opportunities for an active mastery. The
study’s results, supported by Patricia and Silangen
(2016), found that entrepreneurship education does not
form entrepreneurial intentions. Students with pre-
entrepreneurship education intentions are likelier to
have higher entrepreneurial intentions. We also see that
there is a strong relationship between the social
influence of classmates and entrepreneurial intentions.
Furthermore, male and female students’ perspectives on
entrepreneurship education affect their entrepreneurial
intentions.

The novelty of this research can be seen from the
research focus on the study of entrepreneurship
education, work environment, and self-concept, which
is explained in detail through entrepreneurial intuition.
Besides, the object under study is students engaged in
entrepreneurship with different characteristics from
general entrepreneurs. Based on the description above,
the researchers conducted their research on Universitas
Brawijaya students.

2. Literature Review

2.1. Development Theory

Economic development is a series of efforts in an
economy to develop its economic activities so that more
infrastructures are provided, more companies are
growing, education levels are getting higher, and
technology is increasing. As an implication of this
development, it is hoped that job opportunities will
increase, income levels will escalate, and people’s
prosperity will be higher (Sukirno, 2006, as cited in
Hasan & Mahyudi, 2020).

Goulet and other figures say that at least three basic
or core components must be used as a conceptual basis
and practical guideline to understanding development’s
most essential meaning. The three core values are: (1)
the development of the community’s ability to meet
their basic needs (sustenance), (2) the increased sense
of self-esteem of society as human beings, and 3) the
increased ability of society to choose (freedom from
servitude), which is one of the human rights.

2.2. Endogenous Development Theory

Massey (1984, as cited in Vazquez-Barquero, 2006),
defines endogenous development as a territorial
approach in the process of economic growth and
structural change driven by local communities and
using local potential in development to improve the
standard of living of the local population. Arocena

(1995, as cited in Vargas-Hernandez, 2021), states that
endogenous development is a process, where social
aspects are integrated with economic ones. The
government (public) and private sector investments
increase company productivity and competitiveness and
solve and improve the local community’s lives.

Lowe et al. (1998) revealed the basic characteristics
of endogenous development in rural areas as follows:

» The main principle is the specific resources of a
region (natural, human, and cultural), which are the key
to sustainable development;

» Dynamic forces, local
companies;

* The function of rural areas and the economy with
various services;

* The main problem of rural development is the
limited capacity of a region and social groups to
participate in economic and development activities;

* Rural development focus, capacity building (skills,
institutions, and infrastructure), and reducing social
isolation.

Vazquez-Barquero (2002, as cited in Vazquez-
Barquero, 2006), argues that endogenous development
strategies seek the satisfaction of local needs and
demands through the active participation of local
communities in the development process. This
development strategy aims to improve the production
side (agriculture, industry, and services) and to
encourage the social and cultural dimensions that affect
people’s lives. Vazquez-Barquero (2006) also
emphasizes that endogenous development is related to
capital accumulation in a particular area (specific
localities) by considering the region’s capacity to
spread the innovation throughout the local production
system and the role played by the local innovation
system. How institutions work in rural areas determines
the efficiency of using the local potential.

initiatives, and local

2.3. Education Concept

The term education is now familiar to society; even
non-intellectuals must know the term education because
education has now become a need of society. Purwanto
(2014) explains that education is all the efforts of adults
in their association with children to lead their physical
and spiritual development toward maturity, or more
clearly, education is leadership given intentionally by
adults to children in their physical and spiritual growth
to be useful for themselves and society.

In line with the definitions put forward by the
experts above, in the sense of education, it must contain
the main things as according to Sabri (2011) mentioned
as follows:

* Education is nothing but a human effort;

» The effort was made intentionally or consciously;

» The effort is carried out by people who feel
responsible for the child’s future;

* The business is in the form of spiritual assistance
or guidance and is carried out regularly and
systematically;
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* The objects of education are children/ students who
are still in their growth/ development or still in need of
education. Also, the final limit/target of education is at
the level of maturity or maturity.

2.4. Entrepreneurship

Suherman (2010, as cited in Achmad & lwantoro,
2021), states, “Entrepreneurship is a process of doing
something new and different from the aim of creating
prosperity for individuals and adding value to society.”
Every activity that creates something new, different,
and more valuable can be called entrepreneurship. The
above understanding is also following the opinion of
Peters Hisrich and Shapperd, as cited in Ali et al. (2016),
who define entrepreneurship as a process of creating
something by adding value supported by a commitment
to time and effort, estimating financial, physical, and
social risks, and accepting financial results, satisfaction,
and personal freedom.

Furthermore, Arthur et al. (2012) explained that
entrepreneurship is the process of creating something
new and has value by sacrificing time and energy,
taking financial, physical, and social risks, and
receiving monetary rewards and personal satisfaction
and freedom.

2.5. Entrepreneurship Education

Entrepreneurship education is one application of the
education world’s concern for the nation’s progress.
Entrepreneurship education shows the values and forms
of work to achieve success. According to Suhamidjaja
(2011), entrepreneurship  education forges the
Indonesian nation following the Indonesian personality
based on Pancasila. In a broader sense, entrepreneurship
education helps teach the Indonesians so that they have
dynamic and creative personal strengths following the
personality of the Indonesian nation based on Pancasila.

2.6. Family Environment

Family is the smallest unit that can be a supporter
and generator of the birth of a nation and society. On
the other hand, it can also contribute to a nation’s and
society’s collapse. It is appropriate to say that the
family is the pillar of the state; with the family, the state
rises (Zubaedi, 2012, as cited in Ariga & Nurhakim,
2022). Sociologists believe that the family is important
in determining a nation’s progress, so they theorize that
it is a critical societal unit. Thus, if families, which are
the foundation of society, are weak, society will be
weak. Therefore, sociologists believe that social
problems, such as rampant sexual crimes, violence, and
societal depravity, result from weak family institutions.

Slameto (2010, as cited in Setiawan, 2016),
describes the factors that affect the family environment,
which are:

* How parents educate;

* Relationships between family members;

» Home atmosphere;

+ Family economic situation;

« Understanding parents;

» Cultural background.

2.7. Self-Concept

According to Mappiare (1982, as cited in Rofiah,
2016), the word “self-concept” or self-concept is
generally defined as “the whole pattern of self-
perception as formulated by the individual or the
understanding and meaning of a person related to
themselves.” Seifert and Hofnung, as cited in Murti
(2018), also argue that “self-concept means an
understanding or idea about oneself.” According to
Calhoun and Acocella (1990, as cited in Yusuf et al.,
2021), “self-concept is a mental picture of oneself that
consists of knowledge about oneself, expectations, and
self-assessment.”

Desmita (2007, as cited in Murti, 2018), explains
that “self-concept is in the form of a whole self-image
that includes a person’s perception of himself, beliefs,
feelings, and values that must do with him.”
Furthermore, according to Djaali (2014, as cited in
Zaenudin & Ulfah, 2020), self-concept is “a person’s
view of himself regarding what he knows and feels
about his behavior, the content of his thoughts and
feelings, and how his behavior affects others.”
Meanwhile, Hurlock (1999, as cited in Syafrizaldi,
2018), states that “self-concept is a person’s picture of
themselves that involves physical, psychological, social
and emotional characteristics, aspirations, and
achievements.”

Rakhmat (1996, as cited in Rofiah, 2016), conveys
the signs of people who have a positive self-concept,
including the following:

« Confident in their ability to solve problems.

* Feels equal to other people.

* Accepts compliments without shame.

* Realized that everyone has feelings, desires, and
behaviors that society does not at all agree with.

2.8. Entrepreneurial Interest

According to Subandono (2007, as cited in Teddy &
Nuringsih, 2022), entrepreneurial interest is the
tendency of the heart in the subject to be interested in
creating a business that then organizes, regulates, takes
risks, and develops the business they create.
Entrepreneurial interest comes from within a person to
create a business field. Santoso (2020) states that
interest in entrepreneurship is the desire, interest, and
willingness to work hard or have a strong will to be
independent or fulfill their needs without being afraid of
the risks that occur and always learning from the
failures experienced. Sarosa (2004, as cited in Lestari &
Wahyono, 2021), states that individuals interested in
entrepreneurship will take the initial steps.

3. Research Methods and Materials

This research uses quantitative research with
explanatory or causal design to describe the influences
between variables. The population of this research is all
Universitas Brawijaya students, with the sample taken
between 10-15% and 20-25% of the population using
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probability random technique or random sampling. The
data to be collected in this research uses observation,
interview, questionnaire, documentation, and a

combination of the four techniques. The data analysis
technique is performed by reliability and validity testing
using WarpPLS 6.0.

Self-Concept (X3)

Figure 1. Conceptual framework of the research (Developed by the
authors)

4. Results and Discussion

4.1, Evaluating Measurement (Outer) Model

The convergent validity of the measurement model
with reflexive indicators can be perceived from the
correlation between the scores of items/ indicators and
the constructed score. Individual indicators are
considered reliable if they have a correlation value
above 0.60. Due to the results for outer loading (Table
1), all indicators that have loading above 0.50 are
considered significant.

Table 1. Convergent Validity (The authors’ calculation based on the
data collection)

more than 0.50. Reflective indicators are suitable for
measuring perceptions, so this study uses reflective
indicators.

4.2. Discriminant Validity and Composite Reliability
Discriminate validity is measured using the square
root of the Average Variance Extracted (AVE) value.
The recommended value is above 0.5, while the
composite reliability testing of the indicator block
measures a construct. A construct is considered reliable
if the composite reliability value is above 0.60. The data
analysis results show that the research data met the
discriminatory validity and composite reliability criteria.

Table 2. Average variance extracted (AVE) and composite
reliability (The authors’ calculation based on the data collection)

Construct AVE Composite Reliability
Entrepreneurship Education (X1) 0.521 0.942
Family Environment (X2) 0.603 0.883
Self-Concept (X3) 0.520 0.922
Entrepreneurial Intuition (Z) 0.616 0.906
Interest in Entrepreneurship (Y)  0.582 0.907

Validity testing for reflective indicators uses the
correlation between an item and construct scores. From
the table above, it is known that all dimensions meet
convergent validity because it has a loading value of

Construct X1 o] X3 FA T
0703
0,692
0732
0.701
0.727
0743
. 0.743
humhp 0731
Education (X1} 01
0.738
0740
0723
0686
0761
0671
0771
Family Environment g'ﬁgg
a2 [BEET
0.702
0757
0717
3531 Figure 1. Hypothesis testing (Developed by the authors)
0659
Self-Concept (33) 3 5;3 Table 3. Direct effect (The authors’ calculation based on the data
1651 collection)
0741 Path | Beta | T suuuc | P-Value | Explanation
0771 b hi Educat CONEE e
T ot en il Femition () \ 0.947 \ 9971| 0.000 ? Positive Significant
00 Entreprencurship Education (X1) > Interestin | <. | o T e I
— Entrepreneurship (Y) 0.356 3.070 0.002 | Positive Significant
Entrepreneurial 0.730 Fasily; Euimaniait: (L) S 3 Eanepreeuil ‘ 0264 ’ 4638| 0.000 | Positive Significant
Intuition (Z) 0730 IRt IZ) - : !
[REH Family Eovironment (X2) > Tterest in [ 00 | 5565 0,000 | Positive Significant
T Entrepreneurship (Y) | | - |
7705 Self-Concept (X3) - Entreprencurial Intuition (Z) | -0.410 | 3975 0.000 | Positive Significant |
Interestin 776 (S;l)f—Concep((XS) - Interestin Entrepreneurship 0.192 1.584 0114 Not Significant
Entrepreneurship (1) 0.728 |
0.741

4.3. Path Coefficient Effect of Entrepreneurship
Education (X1) on Entrepreneurial Intuition (Z)

The statistical calculation results of the effect of
Entrepreneurship Education (X1) on Entrepreneurial
Intuition (Z) show that the p-value is smaller than the
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value of a (0.000 < 0.05), and the value of the pathway
(beta) has a positive number, and the results are
significant and positive. These results indicate that the
Entrepreneurship  Education  variable influences
Entrepreneurial Intuition.

4.4, Path Coefficient Effect of Entrepreneurship
Education (X1) on Interest in Entrepreneurship (Y)

The statistical calculation result of the effect of
Entrepreneurship Education (X1) toward Interest in
Entrepreneurship (YY) shows that the p-value is smaller
than the value of a (0.002 < 0.05), and the value of the
pathway (beta) has a positive number, and the results
are significant and positive. These results indicate that
the Entrepreneurship Education variable influences
Interest in Entrepreneurship. This study’s result
supports  Putri  (2017), which  states that
entrepreneurship education affects student interest in
entrepreneurship with a correlation coefficient of 0.628,
meaning a positive and significant effect. Furthermore,
research by  Setiawan (2016) showed that
entrepreneurship education has a positive effect on
entrepreneurial interest, as indicated by the regression
equation Y = 12.366 + 0.254 X3 with a positive value,
t-count 2.823 > t-table 1.660, and R-Square of 7.4%.
This is also in line with the research by Rembulan and
Fensi (2018) that entrepreneurship education supported
by entrepreneurship courses significantly affects student
interest in entrepreneurship. However, the results of this
study reject the research of Nurikasari et al. (2016),
where there is no significant effect of entrepreneurship
education on interest in entrepreneurship.

4.5. Path coefficient Effect of Family Environment
(X2) on Entrepreneurial Intuition (2)

The statistical calculation result of the effect of the
Family Environment (X2) on the interest in
Entrepreneurial Intuition (Z) shows that the p-value is
smaller than the value of a (0.000 < 0.05), and the value
of the pathway (beta) has a positive number, and the
results are significant and positive. These results
indicate that the Family Environment variable
influences Entrepreneurial Intuition.

4.6. Path Coefficient Effect of Family Environment
(X2) on Interest in Entrepreneurship (Y)

The statistical calculation result of the effect of the
Family Environment (X2) on the Interest in
Entrepreneurship (YY) shows that the p-value is smaller
than the value of a (0.000 < 0.05), and the value of the
pathway (beta) has a positive number. The result is
considered significant and positive. These results
indicate that the Family Environment variable
influences Interest in Entrepreneurship (Y). The family
environment has a positive effect on Entrepreneurial
Interest, and this is also shown in research by Setiawan
(2016), which is shown by the regression equation Y =
5.856 + 0.412 X2 with a positive value, t arithmetic
value is 7.199 > t table 1.660 and r square is 34.4%.
The same result is shown by the research of Indriyani

and Margunani (2019) state that the family environment
significantly affects students’ interest in
entrepreneurship.

4.7. Path Coefficient Effect of Self-Concept (X3) on
Entrepreneurial Intuition (2)

The statistical calculation result of the effect of the
Self-Concept (X3) toward the Entrepreneurial Intuition
(2) shows that the p-value is smaller than the value of o
(0.000 < 0.05), and the value of the pathway (beta) has
a positive number. The result is considered significant
and positive. These results indicate that the Self-
Concept variable influences Entrepreneurial Intuition.

4.8. Path Coefficient Effect of Self-Concept (X3) on
Interest in Entrepreneurship (Y)

The result of the statistical calculation of the effect
of the Self-Concept (X3) toward the Firm Performance
variable () indicates that the p-value is bigger than the
value of a (0.114 > 0.05). This result indicates that the
Self-Concept variable does not affect Interest in
Entrepreneurship. The result of this study is supported
by research by Rofiah (2016), showing that self-concept
does not significantly influence interest in
entrepreneurship. On the other hand, this study rejects
the results of research conducted by Syafrizaldi (2018),
in which a significant relationship exists between self-
concept and entrepreneurial interest.

5. Conclusion

Based on the results of research on students of
Universitas Brawijaya, Indonesia, with samples taken
by random sampling technique (students involved in
entrepreneurship with unique characteristics) and
analyzed using WarpPLS 6.0, with a study of
entrepreneurship education, work environment, and
self-concept, which is explained in detail through
entrepreneurial intuition, it can be concluded that
entrepreneurial knowledge on entrepreneurial intuition

is positively significant. Furthermore, there are
significant positive results from entrepreneurship
education on entrepreneurial interest. Significant

positive results were also shown from family
environment variables on entrepreneurial intuition,
family environment on entrepreneurial interest, and
self-concept on entrepreneurial intuition. However, the
self-concept variable on the interest in entrepreneurship
is considered insignificant (not significant).

6. Limitations and Further Study

The results of this study lie in the scope of the local
area of Malang, especially in the Universitas Brawijaya
campus. This study does not reflect the overall
significant results of the Indonesian national territory.
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